
LETTER FROM THE CO-CHAIRS

To whom it may concern,

Thank you for taking the time to consider a partnership with Cure Cancer Classic (CCC). 
Since 2005, CCC has distinguished itself at Queen’s University and across the province 
with our premier student-run hockey tournaments and events, raising funds and 
awareness for cancer research under the affiliation of the Canadian Cancer Society.

On January 16th, 2020, CCC will be hosting the 4th annual Commerce-Engineering 
Rivalry Game at the Leon’s Centre in Kingston, Ontario. Last year, the game raised over 
$90,000 for the CCS and drew over 4,200 fans, becoming the largest student-run event 
at Queen’s University. The Comm-Eng Rivalry Game was even featured on NHL.com’s
social growth initiatives page – you can read about it here.

We could not have achieved this success without the support of our sponsors and 
partners. Whether it be via cost-coverage, in-kind donation for fan experience, or valued 
advice, our sponsors help us to elevate our impact to a new level.

This year, we are hoping to open up the boxes in the Leon’s Centre. We invite you to join 
us for a night hockey fueled by friendly rivalry and fundraising for a cause close to all of 
our hearts. Furthermore, if you are interested in sponsoring or partnering with our 
event, please reach out to us at executive@curecancerclassic.com.

We look forward to strengthening our relationship with your firm and hope that you 
will consider partnering with Cure Cancer Classic or attending our event in the new year.

Best regards,

Mikayla Mangotich and Caroline Witzel
Co-Chairs, 2019-2020

.

https://www.nhl.com/news/nhl-social-impact-growth-initiatives/c-300587136
http://curecancerclassic.com


PARTNERSHIPS SUMMARY

The Cure Cancer Classic (CCC) is a student-run non-for-profit executive team at Queen’s 
University  with a mission to drop the gloves against cancer. As a partner of the Canadian 

Cancer Society and Hockey Fights Cancer affiliate, CCC raises funds for cancer research through 
a series of hockey tournaments and games each season.

This year, every dollar of our donation will be matched toward the Huang Lab for Brain 
Cancer Research at Sick Kids Hospital.

WWW.CURECANCERCLASSIC.COM EXECUTIVE@CURECANCERCLASSIC.COM

$160 000+ RAISED
($250 000+ SINCE 2005)

4200+ FANS
LARGEST STUDENT-RUN EVENT 

AT QUEEN’S

FEATURED IN NHL.COM
THIS IS HOCKEY DIGEST

Promote your products, employment opportunities and commitment to social impact, to an 
audience of 300+ student athletes, 4200+ fans, and reputable media outlets.

The Cure Cancer Classic seeks partnerships in order to enable the highest fundraising total possible and 
enhance our fans’ and players’ experience. In turn, our partners receive high visibility throughout the Queen’s 

University campus and internal/external media platforms, as well as a unique networking opportunity with 
talented students and student athletes. We will work with you to identify your partnership goals and 

tailor/align them with our sponsorship opportunities.

PAST PARTNERS

http://www.curecancerclassic.com/
http://CURECANCERCLASSIC.COM


COMM-ENG RIVALRY GAME 
PARTNERSHIPS
JANUARY 16, 2020

Sponsor the entire tournament, receiving recognition in all promotional platforms.
“The Comm-Eng Rivalry Game presented by COMPANY NAME”

Benefits:
Name and logo on promotional materials (tickets, posters, digital assets, player jerseys)

Authentic Smith jersey with company name
Announcement on Cogeco TV broadcast

Announcement on CFRC Radio Broadcast
Networking opportunity with athletes prior to game
2 tickets to the game for company representatives

Social media feature (Facebook, Instagram, LinkedIn)
Jumbotron advertisement at event

Logo displayed on website and at event

$10 000 - Title Sponsor

Sponsor the noisemakers that are used by fans to increase the fan experience. Your 
company’s logo will be displayed on the item and distributed to fans as they enter the rink.

$2000 - Fan Experience Sponsor

The on-ice game will take place during our first period intermission and will be streamed on 
the jumbotron. We will work with your team to create a game that aligns with your objectives.

Benefits:
Announcement on Cogeco TV broadcast

Announcement on CFRC Radio Broadcast
2 tickets to the game for company representatives

Social media feature (Facebook, Instagram, LinkedIn)
Jumbotron advertisement at event

Logo displayed on website and at event

$2000 - Intermission Sponsor



COMM-ENG RIVALRY GAME 
PARTNERSHIPS
JANUARY 16, 2020

Sponsor all goal calls for each team when announced on the PA system, Cogeco TV broadcast 
and CFRC-FM Radio broadcast. “Commerce powerplay, brought to you by COMPANY NAME”

$1000 - Power Play Sponsor

Sponsor all goal calls for each team when announced on the PA system, Cogeco TV broadcast 
and CFRC-FM Radio broadcast. “Commerce goal, brought to you by COMPANY NAME, scored 

by…” (Engineering and Commerce specific)

$1000 - Goal Sponsor

$1000 - Pre or Post Game Event Sponsor
Sponsor a fan event held before or after the rivalry game.

Benefits:
Announcement on Cogeco TV broadcast

Announcement on CFRC Radio Broadcast
2 tickets to the game for company representatives

Social media feature (Facebook, Instagram, LinkedIn)
Jumbotron advertisement at event

Logo displayed on website and at event



COMM-ENG RIVALRY GAME 
PARTNERSHIPS
JANUARY 16, 2020

Sponsor ‘in-kind’ merchandise that will be thrown into the stands during one of our three 
merch madnesses (one per period) at the mid-point whistle. Our executive will distribute 

merchandise if reps are not provided.

Benefits:
Social media feature (Facebook, Instagram, LinkedIn)

Jumbotron advertisement at event
Logo displayed on website and at event

In-Kind Merch Madness Sponsor

The fan quiz will take place during our second period intermission ad will be streamed live on 
the Jumbotron. We will work with your team to create a quiz that aligns with your objectives. 

(require prize to be provided)

$750 - Fan Quiz Sponsor

The dance cam will take place twice throughout the game during whistles/timeouts and will be 
streamed live on the jumbotron. “COMPANY NAME dance cam”

$750 - Dance Cam Sponsor

Standalone JumboTron advertisement to a crowd of 4200+ fans (note that this is included in all 
other packages this amount and above).

Benefits:
Announcement on Cogeco TV broadcast

Announcement on CFRC Radio Broadcast
2 tickets to the game for company representatives

Social media feature (Facebook, Instagram, LinkedIn)
Jumbotron advertisement at event

Logo displayed on website and at event

$500 - JumboTron Commercial


